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l. INTRODUCTION: THE GLOBAL WELLNESS
ECONOMY

In December 2021, the Global Wellness Institute (GWI) released its new research report, The Global
Wellness Economy: Looking Beyond COVID.' This expansive report provided in-depth data and analysis for
the wellness economy and its eleven sectors - including their size, performance, and growth trajectories
- and it described how the COVID-19 pandemic has and will continue to impact these sectors. The
report provided a new way to assess the wellness economy by giving sector-by-sector detail for each
region around the world. The comprehensive data provided an insightful look into each wellness sector’s
distribution across different regions, adding greater dimension and insight into the wellness economy.

This companion report - The Global Wellness Economy.: Country Rankings - provides an even greater
understanding of the relative strengths of countries’ wellness sectors and policies. In this report, we present
a summary analysis of the wellness economy at the regional level for six major regions, accompanied
by a wellness economy data profile for each region. Using our newly expanded dataset, which breaks
out all of the eleven wellness sectors by region and by country, we are now able to compare the size
and composition of the wellness economy across different parts of the world. Specifically, we rank 150
countries by the size of their wellness economies, compare wellness to the size of each country’s overall
economy, and examine per capita spending on wellness. Applying simple statistical analysis (depicted
by scatterplot diagrams), we examine various country-level characteristics that have a strong correlation
to higher levels of spending on wellness, including GDP, population size, per capita income, and level of
tourism dependence.

This geographical comparative analysis allows us to examine several new questions including:
e How is the global wellness economy distributed across the world?

¢ How do the size, growth, and composition of the wellness economy vary across different countries
and regions, and what do those differences tell us?

. How did the pandemic affect wellness spending across different countries and regions?
¢ What factors are associated with higher levels of wellness spending across different countries?

The answers to these questions give us a better understanding of how and why the wellness economy
varies across different countries. They also indicate what further analysis would be helpful to enhance our
knowledge about the rapidly evolving and expanding wellness economy and how it is connected to each
country’s health and well-being. In the future, GWI aims to conduct statistical analysis to analyze these
relationships, and to identify gaps where policy interventions may help to improve wellness-enhancing
environments and access to wellness-related activities for peoples across all regions.

1Yeng, O. and Johnston, K. (2021). The Global Wellness Economy: Looking Beyond COVID. Miami, FL: Global Wellness Institute. https:/
globalwellnessinstitute.org/industry-research/the-global-wellness-economy-looking-beyond-covid/.
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The Global Wellness Institute (GWI) defines wellness as the active pursuit of activities, choices, and
lifestyles that lead to a state of holistic health. According to this definition, wellness is not a passive state,
but rather an “active pursuit” that is associated with intentions, choices, and actions. Wellness also extends
beyond physical health and incorporates many dimensions, including the physical, mental, emotional,
spiritual, social, and environmental dimensions.

The wellness economy encompasses industries that enable consumers to incorporate wellness activities
and lifestyles into their daily lives. GW!| last measured the size of the wellness economy for 2017 (released
inthe 2018 Global Wellness Economy Monitor). Since then, many major shifts and disruptions have impacted
the global wellness economy and its eleven sectors. In particular, the massive economic shock of COVID-19
made 2020 a watershed year that will forever divide history into “before” and “after” the pandemic.

We estimate that the global wellness economy grew from $4.3 trillion? in 2017 to $4.9 trillion in 2019, or
by 6.6% annually, a growth rate significantly higher than global economic growth (4.0%).3 In 2020, the
wellness economy fell by 11.0%, to $4.4 trillion (while global GDP declined by 2.8%).

GLOBAL WELLNESS ECONOMY:

$4.4 trillion in 2020

Mental
Wellness
$131b
Traditional &
Complementary
Medicine Wellness
$413b Real Estate
$275b WEIRESS Personal Care
Tourism & Beauty
$436b $955b
Public Health, Greia)
Prevention, & Wellness

Personalized _—

Medicine A
$375b $39b

Healthy Eating, Physical S
Nutrition, & Activity
Weight Loss $738b
$946b

GLOBAL WELLNESS

Note: Numbers do not add to total due to overlap in sectors. (‘." ‘ INSTITUTE ™

Source: Global Wellness Institute

2 For more details, see Yeung, O. and Johnston, K. (2021). The Global Wellness Economy. Looking Beyond Covid. Miami, FL: Global Wellness
Institute. https:/globalwellnessinstitute.org/industry-research/the-global-wellness-economy-looking-beyond-covid/.

3 Global GDP data from: IMF, World Economic Outlook Database, October 2021 Edition, https:/www.imf.org/en/Publications/WEO/
weo-database/2021/October.
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Research Methodology and Scope

The global wellness economy and sector data presented in this report are for the years 2017, 2019,
and 2020. The definitions, conceptual frameworks, and estimation models for each of the wellness
sectors are developed by the authors under the auspices of the Global Wellness Institute (GWI),
consistent with the data and methodologies used in prior GWI studies over last the thirteen years.
The authors have developed original, country-level data estimates for nine wellness economy sectors
(spas; thermal/mineral springs; wellness tourism; workplace wellness; wellness real estate; physical
activity; mental wellness; traditional & complementary medicine; and public health, prevention,
& personalized medicine), based on GWI’s proprietary models and databases and drawing on a
wide variety of primary and secondary data sources. Figures for the other two wellness sectors
(personal care & beauty, and healthy eating, nutrition, & weight loss) are aggregated primarily from
Euromonitor and other secondary sources.

The analysis is based on extensive primary and secondary research conducted from January to
October 2021, including literature reviews, data research, and expert interviews. Key public and
private sources consulted include: Euromonitor International, World Bank, International Monetary
Fund (IMF), World Health Organization (WHO), International Labour Organization (ILO), World
Travel & Tourism Council (WTTC), World Tourism Organization (UNWTO), Statista, Eurostat, U.S.
Bureau of Labor Statistics, U.S. National Institutes of Health, International Spa Association (ISPA),
International Health, Racquet, & Sportsclub Association (IHRSA), International Coaching Federation
(ICF), and Health Enhancement Research Organization (HERO). Other sources include global travel
promotion and booking websites; numerous industry-specific organizations, databases, publications,
and media sources (e.g., the Global Wellness Trends Reports by the Global Wellness Summit, Spa
Business Handbook, Spa Business Magazine, Club Industry, Health Club Management, etc.); and
dozens of government ministries and statistical agencies in countries around the world.

The authors have also benefited from the industry insights and technical inputs from several Global
Wellness Institute Initiatives, including: Mental Wellness Initiative, Wellness Tourism Initiative,
Wellness Communities & Real Estate Initiative, Workplace Wellbeing Initiative, and Hot Springs
Initiative.

For more details on the data presented in this report, including sectoral breakdowns, see the
companion GWI report:

The Global Wellness Economy: Looking Beyond COVID (2021),
https://globalwellnessinstitute.org/industry-research/the-global-wellness-economy-looking-
beyond-covid/

The Global Wellness Economy: Country Rankings - February 2022 | 3



ll. REGIONAL WELLNESS ECONOMY PROFILES

Asia-Pacific is the world’s largest wellness economy, and it
shrank the least in 2020 as compared to other regions.

In 2020, Asia-Pacific had the largest regional wellness market ($1.5 trillion), followed by North America
($1.3 trillion) and Europe ($1.1 trillion). Together, these three regions account for 90% of the entire global
wellness economy.

Asia-Pacific was also one of the fastest-growing wellness markets from 2017-2019 (8.1% annual growth),
and it shrank the least during the pandemic (-6.4% from 2019-2020). Asia-Pacific’s wellness economy
was buffered during COVID-19 by very high growth rates in a couple of key sectors (wellness real estate
and public health, prevention, & personalized medicine), and because it saw a smaller decline than other
regions in the physical activity and personal care & beauty sectors.* In addition, many Asian countries
were better able to contain the pandemic and/or had business restrictions that were less severe or more
intermittent in 2020.

Other regions did not fare as well in 2020. North America, the fastest-growing wellness region
in 2017-2019 (8.4% annual growth), was among the hardest hit by the pandemic (-13.4% from
2019-2020). Europe’s wellness economy shrank at a similar rate in 2020 (-11.4%). Latin America-
Caribbean’s wellness economy declined the most in 2020 (-22.1%) and was already shrinking prior to
the pandemic due to market volatility, economic crises, and/or consumer spending downturns in
several of the region’s largest countries (e.g., Brazil, Mexico, Argentina, Chile, Colombia, Venezuela).

Wellness Economy by Region, 2017, 2019, 2020

Average Annual

Wellness Economy Growth Rate

US$ billions Cootta | 2017- 2019-
2019 2020
2017* 2019 2020 2020

Asia-Pacific $1,370.5 $1,602.8 $1,500.2 $360 8.1% -6.4%
North America $1,288.1 $1,514.0 $1,310.8 $3,567 8.4% -13.4%
Europe $1,168.3 $1,288.6 $1,141.5 $1,236 5.0% -11.4%
Latin America-Caribbean $31.7 $3021 $235.4 $360 -1.5% -22.1%
Middle East-North Africa $104.7 $120.9 $107.7 $215 7.4% -10.9%
Sub-Saharan Africa $74.0 $81.7 $73.7 $65 5.1% -9.8%
WORLD $4,317.3 | $4,909.9 $4,369.3 $563 6.6% -11.0%

*2017 figures have been revised since GWI released the previous version of the Wellness Economy Monitor. Note: Figures may not sum
to total due to rounding. Source: Global Wellness Institute, based on extensive primary research and secondary data sources for 218

countries.

4 For detailed data on individual wellness economy sectors by region, see the companion GWI Report: Yeung, O. and Johnston, K. (2021).
The Global Wellness Economy: Looking Beyond Covid. Miami, FL: Global Wellness Institute. https:/globalwellnessinstitute.org/industry-re-
search/the-global-wellness-economy-looking-beyond-covid/.
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North Americans and Europeans spend the most on
wellness on a per capita basis.

Per capita spending on wellness is significantly higher in North America ($3,567) and Europe ($1,236)
than in other regions of the world, reflecting both the level of wealth and the overall development of
the wellness economy in these two regions.® Per capita spending on wellness peaked in 2019 and then
declined in 2020 across the board.®

Globally, the wellness economy represented about 5.14% of total GDP in 2020.” The ratio of regional
wellness industry size to GDP was in a similar range across North America (5.8%), Europe (5.2%), and Latin
America-Caribbean (5.1%); it was slightly lower in Asia-Pacific (4.9%) and Sub-Saharan Africa (4.3%) and
was the lowest in the Middle East-North Africa region (3.0%). Wellness economy as a share of GDP fell in
all regions in 2020, reflecting the reality that many wellness sectors were harder hit by the pandemic than
the overall economy.

Wellness Economy Per Capita (2017-2020) Wellness Economy Share of GDP (2017-2020)
$3,562 6.10%
North America $4,137 North America 6.55%
I $3,567 I,  5.82%
$1,277 5.40%
Europe $1,399 Europe 5.63%
I $1.236 I 5.18%
$490 5.44%
Latin America-Carib. $466 Latin America-Carib. 5.53%
Il $360 I 5.14%
$337 4.95%
Asia-Pacific $387 Asia-Pacific 5.23%
I $360 I 4.89%
$220 3.26%
Middle East-N. Africa $245 Middle East-N. Africa 3.27%
B s215 I 2.96%
$70 4.36%
Sub-Saharan Africa $74 Sub-Saharan Africa 4.47%
$65 I 4.26%
$0 $1,000 $2,000 $3,000 $4,000 $5,000 0% 1% 2% 3% 4% 5% 6% 7%
2017 2019 m2020 2017 2019 m2020

Source: Global Wellness Institute, World Bank (population data),
and IMF (GDP data)

The following pages present the wellness economy profile for each of the six regions.

5Note that the wellness economy figures include expenditures by inbound wellness tourists, and so not all of the per capita spending in
each region is from the residents within that region.

6The exception is Latin America, where per capita spending on wellness has been on the decline since 2017.

7 Global GDP data from: IMF, World Economic Outlook Database, October 2021 Edition, https:/www.imf.org/en/Publications/WEO/
weo-database/2021/October.
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Asia-Pacific: Wellness Economy Profile

207 | 2019 | 2020
Wellness Economy (US$ billions) $1,370.5 $1,602.8 $1,500.2
Wellness Economy Per Capita (US$) $337 $387 $360
Wellness Economy as a % of Regional GDP 4.95% 5.23% 4.89%
Wellness Economy as a % of Global Total 32% 33% 34%

Note: Figures for the eleven sectors shown below do not sum to the regional total due to overlap in sectors.
Source: Global Wellness Institute (based on extensive primary research and secondary data sources for 45 markets in Asia-Pacific),
IMF World Economic Outlook, October 2021 Edition (GDP data); World Bank World Development Indicators (population data).

Wellness Economy:
Top 10 Markets in
Asia-Pacific (2020)

Us$ Asia-Pacific: Composition of the Wellness Economy (2020)
billions
) m Healthy Eating, Nutrition, & Weight Loss m Traditional & Complementary Medicine
China $682'7 m Personal Care & Beauty m Physical Activity
Japan $303.6 m Public Health, Prevention, & Personalized Medicine ~ mWellness Tourism, Spas, & Springs
m Wellness Real Estate = Mental Wellness
SOUth Korea $94] m Workplace Wellness
Australia $84.4
India $77.6
Taiwan $38.4
Indonesia $36.4
Philippines $33 0 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Tha ||a nd $29 o Source: Global Wellness Institute
Malaysia $24.4
Source: GWI
Asia-Pacific: Wellness Economy Sectors (2020)
$350.0
$325.7
$300.0 $295.3
$275.8
$250.0 $247.1
%)
c $200.0
9
Q41500
*
8 $114.8
$100.0 $987
’ $80.0
$50.0
$25.7 $22.7 $19.1 so
00 ] e
Healthy Trad. & Personal Physical Pub. Health, Wellness  Wellness Mental Thermal/ Spas Workplace
Eating, Comp. Care & Activity  Prevention, Real Tourism Wellness Mineral Wellness
Nutrition, Medicine Beauty & Pers. Med.  Estate Springs
& Weight
Loss Source: Global Wellness Institute

6 | Global Wellness Institute



Europe: Wellness Economy Profile

2017 2019 2020
Wellness Economy (US$ billions) $1,168.3 $1,288.6 $1,141.5
Wellness Economy Per Capita (US$) $1,277 $1,399 $1,236
Wellness Economy as a % of Regional GDP 5.40% 5.63% 5.18%
Wellness Economy as a % of Global Total 27% 26% 26%

Note: Figures for the eleven sectors shown below do not sum to the regional total due to overlap in sectors.
Source: Global Wellness Institute (based on extensive primary research and secondary data sources for 55 markets in Europe), IMF
World Economic Outlook, October 2021 Edition (GDP data); World Bank World Development Indicators (population data).

Wellness Economy:
Top 10 Markets in
Europe (2020)

Germany $223 9 m Personal Care & Beauty
m Physical Activity
UK $158-4 ® Public Health, Prevention, &
France $133 1 m Wellness Real Estate
i m Workplace Wellness
Italy $91.8
Russia $71.4
Spain $62.6
Netherlands $41.0
Switzerland $38.2 0% 10% 20%
Turkey $34.6
Austria $32.2
Source: GWI
$300.0
$273.6
$250.0
$230.7
$199.7
$200.0
2 $160.3
2 sis00
3
&+
[%2]
D $100.0
$81.4
$50.0 I
$0.0
Personal Healthy Physical Wellness Pub. Health,
Care & Eating, Activity Tourism  Prevention,
Beauty Nutrition, & Pers. Med.
& Weight
Loss

Europe: Composition of the Wellness Economy (2020)

Personalized Medicine

m Healthy Eating, Nutrition, & Weight Loss

m Wellness Tourism, Spas, & Springs

m Traditional & Complementary Medicine

m Mental Wellness

30% 40%

50%

60% 70%

Europe: Wellness Economy Sectors (2020)
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$18.6

$14.7
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Latin America-Caribbean: Wellness Economy Profile

2017 | 2019 | 2020
Wellness Economy (US$ billions) $311.7 $3021 $235.4
Wellness Economy Per Capita (US$) $490 $466 $360
Wellness Economy as a % of Regional GDP 5.4% 5.5% 51%
Wellness Economy as a % of Global Total 7% 6% 5%

Note: Figures for the eleven sectors shown below do not sum to the regional total due to overlap in sectors.

Source: Global Wellness Institute (based on extensive primary research and secondary data sources for 46 markets in Latin America-
Carib.); IMF World Economic Outlook, October 2021 Edition (GDP data); World Bank World Development Indicators (population
data).

Wellness Economy:
Top 10 Markets
in Latin America-
Caribbean (2020)

p Latin America-Caribbean:
billio Composition of the Wellness Economy (2020)

Brazil $82_6 m Personal Care & Beauty m Healthy Eating, Nutrition, & Weight Loss
. m Physical Activity m Public Health, Prevention, & Personalized Medicine

Mexico $46.5 m Wellness Tourism, Spas, & Springs m Mental Wellness
Argentina $‘| 71 m Traditional & Complementary Medicine m Workplace Wellness

R m Wellness Real Estate
Chile $13.3
Peru $13.1
Colombia $11.6
Costa Rica $7.2
Ecuador $7.2 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Panama $5.0 Source: Global Wellness Institute
Puerto Rico $3.8
Source: GWI

Latin America-Caribbean: Wellness Economy Sectors (2020)

$100.0

$90.0 $86.4

$80.0
69.2

$70.0 $

$60.0
[%2]
C
£ 3500
3
&+ $40.0
3

$30.0 $28.2

$23.7
$20.0 $15.8
$10.0
$4.5 $4.2 $2.6 $15
i - $0.8 $0.6
$0.0 N N e e
Personal Healthy Physical Pub. Health, Wellness Mental Spas Trad. & Workplace Thermal/ Wellness
Care & Eating, Activity  Prevention, Tourism Wellness Comp. Wellness Mineral Real
Beauty Nutrition, & Pers. Med. Medicine Springs Estate
& Weight
Loss Source: Global Wellness Institute
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Middle East-North Africa: Wellness Economy Profile

0 018 020
Wellness Economy (US$ billions) $104.7 $120.9 $107.7
Wellness Economy Per Capita (US$) $220 $245 $215
Wellness Economy as a % of Regional GDP 3.26% 3.27% 2.96%
Wellness Economy as a % of Global Total 2% 2% 2%

Note: Figures for the eleven sectors shown below do not sum to the regional total due to overlap in sectors.

Source: Global Wellness Institute (based on extensive primary research and secondary data sources for 20 markets in Middle
East-North Africa), IMF World Economic Outlook, October 2021 Edition (GDP data); World Bank World Development Indicators
(population data).

Wellness Economy:
Top 10 Markets in
Middle East-North

Africa (2020)

Middle East-North Africa:

billio Composition of the Wellness Economy (2020)
SaUdI Arabla $152 m Personal Care & Beauty m Healthy Eating, Nutrition, & Weight Loss
Israel $‘|42 m Physical Activity m Wellness Tourism, Spas, & Springs
m Public Health, Prevention, & Personalized Medicine = m Mental Wellness
UAE $139 m Workplace Wellness m Wellness Real Estate
Egypt $.|2 0 = Traditional & Complementary Medicine
Iran $11.9
Kuwait $5.9
Morocco $5.5 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Oman $2 8 Source: Global Wellness Institute
Tunisia $2.8
Source: GWI
Middle East-North Africa: Wellness Economy Sectors (2020)
$40.0
$37.2
$35.0
$31.7
$30.0
$25.0
¢
$19.8
g $20.0
3
8—? $15.0
-]
$10.0
$6.2 $6.1
$5.0
$2.2 $2.0 $1.6 $0.8 $0.7
3 - 0.2
500 -, e . e
Personal Healthy Physical Wellness Pub. Health, Mental Spas Workplace  Wellness Trad. & Thermal/
Care & Eating, Activity Tourism  Prevention, Wellness Wellness Real Comp. Mineral
Beauty Nutrition, & Pers. Med. Estate Medicine Springs
& Weight
Loss Source: Global Wellness Institute
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North America: Wellness Economy Profile

0 019 020
Wellness Economy (US$ billions) $1,288.1 $1,514.0 $1,310.8
Wellness Economy Per Capita (US$) $3,562 $4137 $3,567
Wellness Economy as a % of Regional GDP 6.10% 6.55% 5.82%
Wellness Economy as a % of Global Total 30% 31% 30%

Note: Figures for the eleven sectors shown below do not sum to the regional total due to overlap in sectors.
Source: Global Wellness Institute (based on extensive primary research and secondary data sources); IMF World Economic Outlook,
October 2021 Edition (GDP data); World Bank World Development Indicators (population data).

Wellness Economy:
Markets in North
America (2020)

North America:

Composition of the Wellness Economy (2020)

m Healthy Eating, Nutrition, & Weight Loss

m Physical Activity

m Public Health, Prevention, & Personalized Medicine

m Mental Wellness

m Workplace Wellness

0% 10% 20%

30%

m Personal Care & Beauty

m Wellness Tourism, Spas, & Springs

m Wellness Real Estate

u Traditional & Complementary Medicine

40% 50% 60%

70%

North America: Wellness Economy Sectors (2020)

United States $1,215.7
Canada $95.1
Source: GWI
$300.0
$269.8 $263.3
$250.0
$200.0
%)
C
g $150.0
3
&
[%2)
D $100.0
$50.0
$0.0
Healthy Personal
Eating, Care &
Nutrition, Beauty
& Weight
Loss

10 | Global Wellness Institute

$230.9
$170.4
$131.8
$72.0
$43.8
Physical Wellness Pub. Health, Wellness Mental Trad. &
Activity Tourism  Prevention, Real Wellness Comp.
& Pers. Med.  Estate Medicine

$16.9

Workplace
Wellness

80% 90% 100%

Source: Global Wellness Institute

$16.5

- $0.7

Spas Thermal/
Mineral
Springs

Source: Global Wellness Institute



Sub-Saharan Africa: Wellness Economy Profile

0 019 020
Wellness Economy (US$ billions) $74.0 $81.7 $73.7
Wellness Economy Per Capita (US$) $70 $74 $65
Wellness Economy as a % of Regional GDP 4.36% 4.47% 4.26%
Wellness Economy as a % of Global Total 2% 2% 2%

Note: Figures for the eleven sectors shown below do not sum to the regional total due to overlap in sectors.
Source: Global Wellness Institute (based on extensive primary research and secondary data sources for 50 markets in Sub-Saharan
Africa); IMF World Economic Outlook, October 2021 Edition (GDP data); World Bank World Development Indicators (population data).

Wellness Economy:
Top 10 Markets in
Sub-Saharan Africa

(2020) Sub-Saharan Africa:
uss$ Composition of the Wellness Economy (2020)
billions

: m Personal Care & Beauty m Healthy Eating, Nutrition, & Weight Loss
SOUth Afrlca $217 m Public Health, Prevention, & Personalized Medicine m Physical Activity
Nigeria $-|-| 4 m Wellness Tourism, Spas, & Springs ® Mental Wellness

m Traditional & Complementary Medicine m Workplace Wellness

Kenya $5-9 m Wellness Real Estate
Ethiopia $3.1
Ghana $2.4
Uganda $21
Angola $1.9
Zimbabwe $-| 9 0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Cote d’'lvoire $.| 9 Source: Global Wellness Institute
Tanzania $1.8
Source: GWI

Sub-Saharan Africa: Wellness Economy Sectors (2020)

$20.0

$18.9
$18.4
$18.0 $17.6
$16.0
$14.0
$12.4
$12.0
(2]
C
i—) $10.0
5
&+ $8.0
%]
)
$6.0
4.0
$ $2.9
$2.0 $1.2 $11 08
$0.4 $0.3 0.0
$0.0 - - [ — — $0.
Personal Healthy Pub. Health, Physical Wellness Mental Spas Trad. & Workplace Wellness Thermal/
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Loss

Source: Global Wellness Institute
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lll. COUNTRY RANKINGS AND ANALYSIS

The top five wellness economies are the United States,
China, Japan, Germany, and the United Kingdom.

Asia-Pacific, North America, and Europe together account for 90% of the global wellness economy, and
all but two (Brazil and Mexico) of the twenty largest wellness markets are located in those regions. The
United States is by far the largest market, at $1.2 trillion in 2020 - nearly double the size of the second-
largest market (China, at $683 billion). In fact, the United States accounts for 28% of the entire global
wellness economy in 2020. The top ten markets represent 71% of the global total.

All but one (Netherlands) of the twenty largest markets saw a decline in wellness spending during the
pandemic (2019-2020). The middle-/high-income Asian markets generally had the smallest declines,
while the large Latin American countries were hit hardest. As noted above, many Asian markets had
pandemic business restrictions that were less severe or more intermittent than elsewhere, and therefore
their wellness sectors suffered less shrinkage in 2020.

Wellness Economy: Top Twenty Markets in 2020

Average Annual

Wellness Economy Size ‘ Growth Rate

US$ billions Rankin | 5017-2019 | 2019-2020
2017* 2019 2020 e

United States $1,198.1 $1,409.7 $1,215.7 1 8.5% -13.8%
China $583.2 $700.2 $682.7 2 9.6% -2.5%
Japan $288.6 $323.0 $303.6 3 5.8% -6.0%
Germany $224.4 $244.4 $223.9 4 4.4% -8.4%
United Kingdom $149.6 $167.8 $158.4 5 5.9% -5.6%
France $136.9 $150.5 $1331 6 4.8% -11.6%
Canada $90.0 $104.2 $95.1 7 7.6% -8.8%
South Korea $90.0 $101.8 $941 8 6.4% -7.5%
Italy $100.9 $107.5 $91.8 9 3.2% -14.5%
Australia $81.3 $91.0 $84.4 10 5.8% -7.3%
Brazil $122.9 $112.6 $82.6 n -4.3% -26.6%
India $69.9 $87.3 $77.6 12 11.8% -11.2%
Russia $78.6 $86.8 $71.4 13 5.1% -17.7%
Spain $69.9 $74.9 $62.6 14 3.5% -16.4%
Mexico $52.9 $60.4 $46.5 15 6.8% -23.1%
Netherlands $36.4 $40.3 $41.0 16 52% 1.7%
Taiwan $36.8 $39.1 $38.4 17 3.0% -1.8%
Switzerland $39.6 $44.6 $38.2 18 6.2% -14.4%
Indonesia $34.9 $40.6 $36.4 19 7.9% -10.3%
Turkey $39.4 $39.9 $34.6 20 0.6% -13.4%

*2017 figures have been revised since GWI released the previous version of the Wellness Economy Monitor. See Table 1 for detailed
time series data for 150 countries. Source: Global Wellness Institute, based on extensive primary research and secondary data sources.
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The size of each country’s wellness market is generally
proportionate to the size of its overall economy.

It is no surprise that the world’s largest wellness markets are located in the largest economies as measured
by GDP (see table on Page 14). All but one of the top twenty wellness economies also rank in the top
twenty for GDP. The scatterplot chart further illustrates the clear, linear relationship between wellness
economy size and GDP across 150 markets - i.e,, the larger the economy, the larger its wellness market.

Similar to other major industries, the wellness economy is linked to the size and wealth of the population
- see table on Page 14, which displays rankings by population size and by GDP per capita (a standard
proxy measure of “wealth”). The largest wellness economies are either among the world’s most populous
countries (e.g., China, India, Indonesia, Brazil, Russia), or the wealthiest (e.g., Switzerland, Australia,
Netherlands), or in countries that combine size with wealth (e.g., United States, Japan, Germany, United
Kingdom, etc.).

Wellhess Economy Size versus GDP (2020)
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Note that two outliers for GDP and Wellness Economy (United States and China) were removed from this scatterplot to
improve visibility of data trends. Source: Global Wellness Institute and IMF (GDP data), based on data from 150 countries.
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Wellness Economy and Size/Wealth Comparisons:
Top Twenty Markets, 2020

. .. = . ?,:zzsulz:’?'ee;s; Population GDP Per Capita
: .' Ra billjlisosns Rank | millions | Rank Cl::;;nt Rank
United States $1,215.7 1 $20,893.8 1 3295 3 $59,886 8
China $682.7 2 $14,866.7 2 1,402.1 1 $8,760 76
Japan $303.6 3 $5,045.1 3 125.8 1 $38,903 25
Germany $223.9 4 $3,843.3 4 83.2 18 $44,637 18
United Kingdom $158.4 5 $2,709.7 5 67.2 21 $40,350 23
France $133.1 6 $2,624.4 7 67.4 20 $40,054 24
Canada $95.1 7 $1,644.0 9 380 | 34 $45,192 17
South Korea $94.1 8 $1,638.3 10 51.8 27 $31,601 30
Italy $91.8 9 $1,884.9 8 59.6 23 $32,649 29
Australia $84.4 10 $1,359.4 13 25.7 46 $55,915 mn
Brazil $82.6 1 $1,444.7 12 212.6 6 $9,978 70
India $77.6 12 $2,660.2 6 1,380.0 2 $1,981 128
Russia $71.4 13 $1,478.6 1 1441 9 $10,724 66
Spain $62.6 14 $1,280.5 14 47.4 29 $28,197 34
Mexico $46.5 15 $1,073.9 15 128.9 10 $9,343 73
Netherlands $41.0 16 $913.1 17 17.4 54 $48,800 13
Taiwan $38.4 17 $668.2 22 23.8 47 $25,062 38
Switzerland $38.2 18 $751.9 19 8.6 78 $83,700 2
Indonesia $36.4 19 $1,059.6 16 273.5 4 $3,885 108
Turkey $34.6 20 $719.9 20 84.3 16 $10,629 67

Source: Global Wellness Institute (based on extensive primary research and secondary data sources), IMF World Economic Outlook,
October 2021 Edition (GDP data); World Bank World Development Indicators (population data).
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Per capita spending on wellness is highest in wealthy
countries: Switzerland, Iceland, United States, Austria,
and Norway.

The wellness economy is driven by consumers with ample disposable incomes, who are both willing
and able to spend money on discretionary products and services like fitness, meditation, vitamins and
supplements, self-help, beauty and personal care, and so on. The scatterplot chart to the right illustrates
the clear, positive relationship between wellness consumption (represented by wellness economy per
capita) and consumer wealth (represented by GDP per capita).®

As illustrated by both the scatterplot chart and the table below (Page 16), per capita spending on wellness
is highest in very wealthy countries: Switzerland, Iceland, United States, Austria, and Norway. Nearly all
of the top markets for wellness spending per capita also rank in the top 20 globally for GDP per capita.

Wellness Economy Per Capita
versus GDP Per Capita (2020)

$5,000

$4,500
gq_\ [ J
B $4000
g —e
© ° ®
2 $3,500 ®
o . ..
© $3000 °e °
[ [ J
a s o® °

2,500 °
g R o.® ® e
% $2,000 . . o °
i o o
L $1,500 o © D. 0. °
a °® ‘o_,".
2 $1,000 o %
I Y- o

500
T
$0
$0 $20,000 $40,000 $60,000 $80,000 $100,000 $120,000

GDP Per Capita (current US$)

Source: Global Wellness Institute, IMF (GDP data), and World Bank (Population data),
based on data from 150 countries.

® Note that the wellness economy figures include expenditures by inbound wellness tourists, and so not all of the per capita spending in
each country is from the residents within that country. See Page 17 for more explanation.
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Wellness Economy and GDP Per Capita: Top Twenty Markets, 2020

Wellness Economy

GDP Per Capita

Per Capita
Current US$ Rank

Switzerland $4,372 1 $83,700 2

Iceland $3,728 2 $73,085 5

United States $3,685 3 $59,886 8
Austria $3,568 4 $47,318 14
Norway $3,346 5 $75,307 4
Australia $3,271 6 $55,915 n
New Zealand $2,969 7 $42,335 20
Denmark $2,958 8 $57,773 10
Hong Kong $2,943 9 $46,032 16
Aruba $2,792 10 $27,897 35
Finland $2,707 n $46,437 15
Luxembourg $2,658 12 $108,622 1

Germany $2,651 13 $44,637 18
Canada $2,498 14 $45,192 17
Sweden $2,464 15 $53,459 12
Ireland $2,448 16 $69,487 6

Japan $2,396 17 $38,903 25
Macau $2,365 18 $77,257 3

United Kingdom $2,350 19 $40,350 23
Netherlands $2,348 20 $48,800 13

See Table 2 for detailed time series data on wellness economy per capita in 150 countries.
Source: Global Wellness Institute (based on extensive primary research and secondary data sources),; IMF World Eco-
nomic Outlook, October 2021 Edition (GDP data).
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Tourism can skew comparisons of wellness spending
across different markets.

It may be surprising to see Aruba and Seychelles appear among the top countries for wellness economy
per capita (see table on Page 16 and Table 2 at the end of the report) because they are not especially
“wealthy” countries as compared to the others on this list. It is important to keep in mind that not all of the
wellness spending in each country is done by residents of that country. Some wellness economy sectors,
like wellness tourism, include spending by tourists. In fact, 27% of all wellness tourism expenditures are
from inbound travelers; likewise, a significant portion of the revenues in thermal/mineral springs and
some types of spas come from international visitors. In small island economies like Seychelles and Aruba,
tourism can really skew the data on wellness spending per capita. In these countries, most of the per
capita wellness spending comes from inbound tourists; therefore, the high per capita spending figures
reflect a robust wellness tourism market, but not necessarily a well-developed or diversified wellness
market among local residents.

Other countries topping the list for wellness spending per capita (Switzerland, Iceland, United States,
Austria, etc.) have large international and domestic tourism markets, served by a well-developed range
of wellness businesses (spas, hot springs, wellness resorts, etc.). The large wellness economies and high
per capita spending levels in these countries reflect a substantial domestic consumer market for wellness
products and services, bolstered by high spending by inbound wellness tourists.

When we rank countries by the ratio of their wellness economy to the size of their GDP, the small, tourism-
dependent economies stand out once again (see table below, or Table 3 at the end of the report). Among
the top five countries, the wellness economy represents more than 9.5% of GDP; in four of these countries
(Seychelles, Maldives, Aruba, and St. Lucia), tourism also makes up a substantial share of the economy
(more than 20%). By comparison, tourism spending represented just 3.2% of GDP globally in 2020.°

Wellness Economy and Tourism as a % of GDP:
Top Five Markets, 2020

ellne oNno Overall Tourism
a % of GDP as a % of GDP
5 of GDP R3 % of GDP Rank
Seychelles 16.8% 1 28.3% 3
Maldives 14.5% 2 55.9% 1
Aruba 11.9% 3 50.1% 2
Costa Rica 1M.4% 4 4.2% 54
St. Lucia 9.6% 5 20.3% 6

See Table 3 for detailed time series data on wellness economy as a % of GDP in 150 countries. Tourism figures include
international/inbound and domestic trip expenditures. Source: Global Wellness Institute (based on extensive primary
research and secondary data sources); IMF World Economic Outlook, October 2021 Edition (GDP data);, Euromonitor
(tourism data).

9 Based on tourism data from Euromonitor (accessed in Fall 2021) and GDP data from the IMF World Economic Outlook (October 2021
edition). Note that tourism expenditures shrank significantly in 2020 due to the pandemic, and so tourism represented a smaller share of
GDP in 2020, both globally and within individual countries, than it typically would. For comparison, tourism spending represented 5.4%
of global GDP in 2019.
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n many tourism-dependent countries, the tourism industry has evolved to develop and emphasize its
wellness offerings in order to attract high-end international tourists and capture their spending. Therefore,
wellness tourism is a large contributor to GDP, and the wellness economies in these countries are relatively
large when compared to less tourism-dependent countries of a similar size. The scatterplot chart to the
right illustrates the clear, positive relationship between the size of the wellness industry and the tourism
industry when they are measured against the overall economy.

Wellness Economy and Overall Tourism
as a % of GDP (2020)
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Tourism Receipts/Expenditures as a % of GDP
Note that three outliers for tourism (Maldives, Aruba, Seychelles) were removed from this scatterplot to

improve visibility of data trends. Source: Global Wellness Institute, IMF (GDP data), and Euromonitor (tourism
data), based on data from 150 countries.
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The composition of the wellness economy differs
dramatically across countries.

Industries develop differently in different countries, depending on their historical, cultural, and
socioeconomic development contexts, and this is especially true for wellness. The wellness economy, as
defined by GWI, is broad and diverse. Its eleven sectors encompass many different types of consumer
activities and expenditures, including products, services, travel, and technology. The level of development
and contribution of each wellness sector to the overall wellness economy vary across different countries
around the world.

The chart below shows the distribution of the wellness sectors in the world’s five largest wellness
economies and in seven major emerging markets.”® Focusing on the five largest wellness economies (the
top portion of the chart), it is clear that consumers have diverse priorities when it comes to their wellness
expenditures. In the United States and United Kingdom, wellness spending is somewhat evenly distributed
across many of the largest sectors (healthy eating, personal care & beauty, physical activity, prevention &
public health, etc.). In Japan, personal care & beauty represents a much larger than average share of overall
wellness spending. In China, traditional & complementary medicine is a very large portion of the market
(due to the prevalence and long history of Traditional Chinese Medicine), while personal care & beauty
is significantly smaller. In Germany, wellness tourism, spas, and thermal/mineral springs are much larger
players in the wellness economy.

Composition of the Wellness Economy (2020)

m Healthy Eating, Nutrition, & Weight Loss B Personal Care & Beauty

B Physical Activity B Wellness Tourism, Spas, & Springs
H Prevention, Public Health, & Personalized Medicine m \Wellness Real Estate
H Mental Wellness H Traditional & Complementary Medicine

B Workplace Wellness
United States

China

Largest Wellness Economies

Japan

Germany

United Kingdom

South Africa

1%l .

g eic. | S
x

<

© .

: | S S
o

£

5 incionesia | s S S|
[}

E .

i russie. | T N S
.

2

©

> Turkey

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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© For this chart (and for those on the following pages) we have combined three wellness sectors (wellness tourism, spas, and thermal/
mineral springs) because of their overlap, in order to reduce “double-counting” and to avoid overstating their size relative to the other
wellness sectors.
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The wellness economy composition in the major emerging market countries (the lower portion of the
chart above) shows similar variations. In Brazil, personal care & beauty is the dominant sector in the
wellness economy, while in Mexico and Indonesia, the healthy eating sector is much larger than average.
India, Indonesia, Russia, and Turkey all have sizable traditional & complementary medicine sectors. South
Africa has a very small personal care & beauty sector, but a large amount of spending on prevention &
public health.

Healthy eating, physical activity, and personal care and
beauty form the bulk of the wellness market in most
countries.

Both worldwide and in most countries, the majority of the wellness economy is concentrated in three
sectors - healthy eating, nutrition, & weight loss; personal care & beauty; and physical activity. Globally,
these three sectors account for over 60% of the wellness economy, and they account for over 50% of the
wellness economy in 189 of the 218 countries measured by GWI. This is especially true in the large middle-
income and high-income countries, where tourism does not dominate the economy (see chart above).
Some exceptions to this pattern are China and Germany (as shown in the chart above) and a number of
countries where wellness tourism is the primary driver of the wellness economy (see chart on Page 21).
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In some countries wellness is an export industry, while in
others it is primarily an import industry.

The chart below highlights countries where the wellness economy is very large relative to GDP (over
7%), and it is clear that wellness spending contributes to the local economy in very different ways. In the
set of countries presented in the top portion of the chart (Aruba, Seychelles, etc.), wellness tourism and
spas together are by far the dominant sectors in their wellness economies. As noted on Page 17, these
countries’ economies are heavily dependent on inbound tourism, and wellness is a major part of their
tourism offerings. In these countries, the wellness economy is dominated by services, and wellness is
primarily an export industry - contributing significant foreign exchange earnings and creating jobs in the
local economy.

Among the countries shown in the lower portion of the chart below, the wellness economy is dominated by
spending on healthy eating and personal care & beauty. These countries may have stronger than average
consumer demand and purchases in healthy eating and personal care & beauty. At the same time, personal
care, beauty, and food products are typically imported in low- and middle-income countries, and so the
high spending in these sectors may be due to high import prices (especially during the pandemic year)
and weak local currencies, and not necessarily greater consumer demand. In these markets, wellness is
primarily an import industry, and consumer wellness spending is mostly on products rather than services.

Composition of the Wellness Economy (2020)
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Higher-income countries tend to have more diversified
wellness economies than lower-income countries.

The chart below compares the wellness economies in a selection of high-income countries (in Europe and
Asia) and a selection of large, low-income countries (in Africa). Among the wealthy countries (presented
in the top section of the chart), spending is distributed across many of the core wellness sectors. Most of
these countries have large wellness tourism, spas, & springs sectors (especially in Switzerland, Iceland, and
Austria) as well as sizable wellness real estate sectors (especially in Australia).

In the lower-income African countries (the bottom section of the chart), their wellness economies tend to
be dominated by just a few sectors. Healthy eating, personal care & beauty, and physical activity together
account for two-thirds to three-quarters of wellness spending in these countries, while other sectors like
wellness real estate and workplace wellness are tiny to non-existent. One notable pattern in Sub-Saharan
Africa is that spending on public health & prevention represents a substantial share of the wellness
economy in most countries across the region. In the countries illustrated in this chart, prevention & public
health accounts for 15-25% of each country’s wellness economy, while the global average is only 9%.

Composition of the Wellness Economy (2020)
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This reflects the fact that the other, consumer-driven wellness sectors are generally less developed across
this region, due to lower disposable incomes - i.e., people have less money to spend on discretionary
goods and services. Meanwhile, low- and lower-middle income countries (especially in Africa) tend to
spend a larger portion of their health budgets on preventive and primary health services (often supported
by donor aid), while there is less money available for advanced and specialized treatments and expensive
pharmaceuticals.”

For the African countries presented in this chart, four sectors (healthy eating, personal care & beauty,
physical activity, and prevention & public health) account for over 90% of all wellness spending - except in
Tanzania, which has a larger wellness tourism sector than the others. In contrast, those same four sectors
account for only 40-75% of wellness spending in the set of wealthy countries shown at the top of the chart.

* k k ¥ %

This report helps us to understand the role that the wellness economy plays across different regions
and countries. Perhaps not surprisingly, the report confirms that consumers in the richest countries and
regions spend a larger share of their incomes on wellness. In addition, this report demonstrates how
the composition of wellness spending within countries can vary widely, with different wellness sectors
dominating the wellness economy in different places. Moreover, the report highlights that some nations
can be net exporters or importers of wellness products and services - so the size of the wellness economy
in a specific country may not necessarily correlate with how the local population embraces wellness.

While this report provides valuable insights on some important and intriguing guestions about how
and why nations’ wellness economies differ, like most research, it also serves to identify other avenues
worth exploring. How can wellness leaders, businesses, governments, and other organizations create
opportunities to grow certain wellness sectors? Who benefits directly and indirectly from the growth of
these sectors? What is the correlation between the wellness economy and the health and well-being of a
nation’s population? What policies and practices within these wellness sectors enhance a nation’s health
and well-being? In our next report, GWI will examine these and other policy related questions, identifying
how public policy may impact wellness-enhancing environments and access to wellness-related activities.

"See: WHO (2019). Global Spending on Health: A World in Transition. WHO/HIS/HGF/HFWorkingPaper/19.4. Geneva, Switzerland: WHO.
https:/www.who.int/health_financing/documents/health-expenditure-report-2019.pdf.
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Table 1: Wellness Economy Size and Rankings Time Series
(2017, 2019, 2020)

Wellness Economy Size and Rankings Time Series

2017* 2019 2020
US$ billions Rank US$ billions Rank US$ billions Rank

United States $1,198.1 1 $1,409.7 1 $1,215.7 1

China $583.2 2 $700.2 2 $682.7 2

Japan $288.6 3 $323.0 3 $303.6 3

Germany $224.4 4 $244.4 4 $223.9 4
United Kingdom $149.6 5 $167.8 5 $158.4 5

France $136.9 6 $150.5 6 $133.1 6

Canada $90.0 10 $104.2 9 $95.1 7

South Korea $90.0 9 $101.8 10 $94.1 8

ltaly $100.9 8 $107.5 8 $91.8 9

Australia $81.3 n $91.0 n $84.4 10
Brazil $122.9 7 $112.6 7 $82.6 n
India $69.9 13 $87.3 12 $77.6 12
Russia $78.6 12 $86.8 13 $71.4 13
Spain $69.9 14 $74.9 14 $62.6 14
Mexico $52.9 15 $60.4 15 $46.5 15
Netherlands $36.4 20 $40.3 20 $41.0 16
Taiwan $36.8 19 $39.1 22 $38.4 17
Switzerland $39.6 16 $44.6 16 $38.2 18
Indonesia $34.9 21 $40.6 18 $36.4 19
Turkey $39.4 17 $39.9 21 $34.6 20
Philippines $29.2 25 $35.5 23 $33.0 21
Austria $36.9 18 $40.6 19 $32.2 22
Poland $30.9 24 $35.3 24 $31.9 23
Thailand $33.4 23 $43.0 17 $29.0 24
Sweden $26.1 26 $26.9 27 $25.6 25
Malaysia $23.5 29 $28.7 25 $24.4 26
Hong Kong $25.7 27 $27.7 26 $22.0 27
South Africa $23.8 28 $25.7 28 $21.7 28
Norway $19.3 30 $20.0 30 $18.1 29
Belgium $16.9 32 $18.2 31 $17.4 30
Denmark $15.4 35 $18.2 32 $17.3 31
Argentina $33.7 22 $22.0 29 $17.1 32
Viethnam $14.4 38 $17.9 33 $16.7 33
New Zealand $14.8 37 $16.3 38 $15.3 34
Saudi Arabia $15.1 36 $16.0 39 $15.2 35
Finland $15.9 33 $17.3 35 $15.1 36
Israel $13.3 43 $15.3 40 $14.2 37

The Global Wellness Economy: Country Rankings - February 2022 | 25



Wellness Economy Size and Rankings Time Series

2017* 2019 2020
US$ billions Rank US$ billions Rank US$ billions Rank
grr:itgcseérab $15.4| 34 $178| 34 $13.9| 38
Portugal $14.3 39 $16.4 37 $13.8 39
Chile $171 31 $16.8 36 $13.3 40
Peru $13.8 40 $15.2 41 $13.1 41
Ireland $13.4 42 $14.3 43 $12.3 42
Egypt $9.2 49 $13.7 46 $12.0 43
Singapore $12.9 44 $15.1 42 $12.0 44
Iran $9.9 48 $11.5 50 $11.9 45
Colombia $13.4 41 $14.1 45 $11.6 46
Nigeria $10.1 47 $12.6 48 $1.4 47
Greece $12.0 45 $14.2 44 $11.1 48
Czech Republic $1.7 46 $13.7 47 $10.8 49
Ukraine $7.8 53 $11.5 49 $10.0 50
Romania $8.7 50 $10.7 51 $9.8 51
Costa Rica $8.0 51 $8.6 53 $7.2 52
Ecuador $7.6 54 $8.4 55 $7.2 53
Slovakia $7.0 56 $8.6 54 $7.1 54
Hungary $8.0 52 $9.1 52 $7.0 55
Algeria $6.9 57 $71 57 $6.4 56
Bangladesh $5.0 64 $6.2 63 $6.2 57
Kazakhstan $6.3 58 $7.1 58 $6.2 58
Pakistan $7.6 55 $7.2 56 $6.2 59
Kuwait $5.4 63 $6.5 61 $5.9 60
Kenya $5.7 61 $6.5 60 $5.9 61
Morocco $5.7 60 $6.7 59 $5.5 62
Panama $6.0 59 $6.4 62 $5.0 63
Sri Lanka $5.7 62 $5.7 65 $4.8 64
Croatia $4.9 65 $5.8 64 $4.0 65
Bulgaria $3.4 68 $4.6 66 $3.9 66
Puerto Rico $4.4 66 $4.4 67 $3.8 67
Uruguay $4.1 67 $3.9 68 $3.2 68
Ethiopia $2.9 75 $3.7 69 $3.1 69
Oman $3.0 73 $3.3 73 $2.8 70
Myanmar $2.4 82 $2.8 79 $2.8 71
Dominican Republic $3.1 70 $3.6 70 $2.8 72
Serbia $2.8 76 $3.3 72 $2.8 73
Tunisia $3.1 71 $3.0 76 $2.8 74
Qatar $2.7 78 $3.0 77 $2.7 75
Cuba $3.0 72 $3.1 75 $2.7 76
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Wellness Economy Size and Rankings Time Series

2017* 2019 2020

US$ billions Rank US$ billions Rank US$ billions Rank
Lithuania $2.7 77 $3.3 74 $2.7 77
Slovenia $3.0 74 $3.5 71 $2.7 78
Jordan $2.5 80 $3.0 78 $2.6 79
Uzbekistan $2.7 79 $2.6 81 $2.5 80
Belarus $2.4 81 $2.8 80 $2.5 81
Ghana $2.2 83 $2.6 82 $2.4 82
Uganda $1.8 90 $2.2 87 $2.1 83
Angola $3.2 69 $2.4 84 $1.9 84
Cambodia $1.9 87 $2.5 83 $1.9 85
Azerbaijan $1.7 93 $2.1 89 $1.9 86
Zimbabwe $11 102 $1.2 104 $1.9 87
Cote d’lvoire $1.4 98 $1.8 95 $1.9 88
Tanzania $1.8 91 $2.1 90 $1.8 89
Latvia $1.8 88 $2.1 92 $1.7 90
Luxembourg $1.8 89 $2.1 93 $1.7 91
Cameroon $1.3 99 $1.6 98 $1.7 92
Bolivia $1.5 96 $1.7 97 $1.6 93
Macau $2.1 84 $2.4 85 $1.6 94
Estonia $1.5 95 $1.8 96 $1.5 95
Nepal $1.5 94 $1.9 94 $1.5 96
Iceland $1.9 86 $2.1 91 $1.5 97
Bahrain $2.0 85 $2.2 86 $1.5 98
Cyprus $1.8 92 $21 88 $1.5 99
Paraguay $1.5 97 $1.6 99 $1.4 100
Bosnia Herzegovina $1.2 100 $1.4 101 $1.3 101
Albania $1.0 105 $1.2 103 $11 102
Georgia $1.0 104 $1.4 100 $1.0 103
Turkmenistan $0.7 115 $0.9 112 $1.0 104
Trinidad & Tobago $1.0 103 $1.1 106 $1.0 105
Senegal $0.8 m $1.0 110 $0.9 106
Jamaica $11 101 $1.2 102 $0.9 107
Zambia $0.9 107 $1.0 108 $0.9 108
Nicaragua $0.9 109 $1.0 m $0.8 109
Papua New Guinea $0.7 17 $0.8 116 $0.7 110
Bahamas $1.0 106 $11 107 $0.7 m
Malta $0.8 13 $0.9 13 $0.7 12
Laos $0.7 116 $0.8 14 $0.7 13
North Macedonia $0.7 18 $0.7 118 $0.7 14
Mauritius $0.9 108 $1.0 109 $0.6 115
Maldives $0.9 110 $1.1 105 $0.6 16
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Wellness Economy Size and Rankings Time Series

2017* 2019 2020

US$ billions Rank US$ billions Rank US$ billions Rank
Moldova $0.6 120 $0.7 120 $0.6 1z
Botswana $0.8 112 $0.8 115 $0.6 118
Armenia $0.6 19 $0.8 17 $0.6 19
Namibia $0.7 14 $0.7 19 $0.6 120
Rwanda $0.5 122 $0.6 124 $0.6 121
Mongolia $0.5 121 $0.6 122 $0.5 122
Kyrgyzstan $0.5 123 $0.6 121 $0.5 123
Guinea $0.4 129 $0.5 126 $0.5 124
Benin $0.4 125 $0.5 125 $0.5 125
Montenegro $0.4 124 $0.6 123 $0.4 126
Kosovo $0.4 132 $0.4 131 $0.4 127
New Caledonia $0.4 131 $0.4 132 $0.4 128
Gabon $0.3 133 $0.4 133 $0.4 129
Equatorial Guinea $0.3 134 $0.4 135 $0.3 130
French Polynesia $0.3 135 $0.4 134 $0.3 131
Barbados $0.4 126 $0.5 127 $0.3 132
Aruba $0.4 130 $0.5 128 $0.3 133
Congo, Rep. $0.3 137 $0.3 136 $0.3 134
Fiji $0.4 127 $0.4 129 $0.3 135
Brunei $0.2 141 $0.3 137 $0.3 136
U.S. Virgin Islands $0.3 136 $0.3 140 $0.2 137
Seychelles $0.4 128 $0.4 130 $0.2 138
Curacao $0.3 139 $0.3 141 $0.2 139
Swaziland (Eswatini) $0.2 143 $0.2 143 $0.2 140
Mauritania $0.2 144 $0.2 144 $0.2 141
St. Lucia $0.3 138 $0.3 139 $0.2 142
Belize $0.3 140 $0.3 138 $0.2 143
Bhutan $0.2 142 $0.3 142 $0.2 144
Lesotho $0.1 145 $0.1 145 $0.1 145
Vanuatu $0.1 149 $0.1 148 $0.1 146
Grenada $0.1 146 $0.1 146 $0.1 147
fﬁe\grr‘gﬁ 2; ii o $01| 147 $01| 147 $01| 148
Timor-Leste $0.1 148 $0.1 149 $0.1 149
Solomon Islands $0.0 150 $0.1 150 $0.1 150

*2017 figures have been revised since GWI released the previous version of the Wellness Economy Monitor. For more information, see the
companion GWI report: The Global Wellness Economy: Looking Beyond COVID (2021).

Note: While GW!I’s global and regional wellness economy figures include analysis of 218 countries, this table excludes most countries with
populations of less than 1 million and/or with a GDP per capita of less than US$1,000, as well as those with major conflicts or humanitarian
crises. Source. Global Wellness Institute, based on extensive primary research and secondary data sources.
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Table 2: Wellness Economy and GDP Per Capita (2020)

GDP Per Capita

Ra Current US$ Rank

Switzerland $4,372 1 $83,700 2
Iceland $3,728 2 $73,085 5
United States $3,685 3 $59,886 8
Austria $3,568 4 $47,318 14
Norway $3,346 5 $75,307 4
Australia $3,271 6 $55,915 1
New Zealand $2,969 7 $42,335 20
Denmark $2,958 8 $57,773 10
Hong Kong $2,943 9 $46,032 16
Aruba $2,792 10 $27,897 35
Finland $2,707 n $46,437 15
Luxembourg $2,658 12 $108,622 1

Germany $2,651 13 $44,637 18
Canada $2,498 14 $45,192 17
Sweden $2,464 15 $53,459 12
Ireland $2,448 16 $69,487 6
Japan $2,396 17 $38,903 25
Macau $2,365 18 $77,257 3

United Kingdom $2,350 19 $40,350 23
Netherlands $2,348 20 $48,800 13
U.S. Virgin Islands $2,224 21 $37,233 26
Singapore $2,106 22 $61,175 7

France $1,964 23 $40,054 24
Seychelles $1,944 24 $16,181 52
South Korea $1,814 25 $31,601 30
Bahamas $1,779 26 $33,191 28
Taiwan $1,599 27 $25,062 38
Israel $1,539 28 $40,791 22
Italy $1,529 29 $32,649 29
Belgium $1,506 30 $44,274 19
Curacao $1,428 31 $18,658 46
United Arab Emirates $1,399 32 $41,444 21
Kuwait $1,385 33 $27,194 36
Costa Rica $1,383 34 $12,185 63
New Caledonia $1,373 35 $33,474 27
Portugal $1,322 36 $21,483 14
Spain $1,312 37 $28,197 34
Malta $1,307 38 $29,341 32
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GDP Per Capita

Current US$ Rank
Slovakia $1,274 39 $17,554 49
Slovenia $1,259 40 $23,51 40
Cyprus $1,191 141 $26,580 37
Puerto Rico $1,178 42 $31,347 31
Panama $1,165 43 $15,178 56
French Polynesia $1,127 44 $21,197 42
Estonia $1,115 45 $20,431 45
Barbados $1,061 46 $17,423 50
Greece $1,036 47 $18,578 47
Maldives $1,001 48 $13,201 62
Czech Republic $995 49 $20,667 44
Croatia $964 50 $13,450 61
Qatar $944 51 $59,128 9
Lithuania $938 52 $16,879 51
Uruguay $900 53 $18,388 48
Latvia $877 54 $15,613 54
Bahrain $868 55 $23,632 39
St. Lucia $842 56 $11,262 64
Poland $831 57 $13,869 60
Malaysia $754 58 $9,965 71
Hungary $715 59 $14,591 59
Chile $696 60 $15,035 57
Montenegro $692 61 $7,800 79
Trinidad & Tobago $678 62 $16,174 53
Brunei $605 63 $28,237 33
Oman $553 64 $15,482 55
Bulgaria $544 65 $8,382 77
Grenada $528 66 $10,153 69
o vincent & the $527 67 $7187 83
Mauritius $507 68 $10,485 68
Romania $506 69 $10,777 65
Russia $487 70 $10,724 66
China $483 71 $8,760 76
Saudi Arabia $435 72 $21,14 43
Thailand $41 73 $6,596 86
Turkey $409 74 $10,629 67
Ecuador $406 75 $6,217 89
Belize $402 76 $4,792 98
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GDP Per Capita

R3 Current US$ Rank
Serbia $401 77 $6,293 88
Peru $395 78 $6,728 84
Brazil $387 79 $9,978 70
Bosnia Herzegovina $384 80 $5,392 97
Argentina $377 81 $14,618 58
Albania $371 82 $4,526 99
South Africa $364 83 $6,678 85
Mexico $357 84 $9,343 73
Kazakhstan $332 85 $9,187 74
North Macedonia $3N 86 $5,462 94
Philippines $301 87 $3,153 116
Jamaica $301 88 $5,413 96
Fiji $299 89 $6,050 90
Georgia $280 90 $4,359 100
Botswana $271 91 $7,287 81
Belarus $260 92 $5,779 91
Jordan $257 93 $4,274 102
Dominican Republic $256 94 $7,875 78
Equatorial Guinea $245 95 $9,625 72
Moldova $245 96 $3,479 m
Cuba $239 97 $8,940 75
Tunisia $234 98 $3,436 112
Colombia $227 929 $6,577 87
Ukraine $225 100 $2,656 120
Namibia $223 101 $5,439 95
Sri Lanka $217 102 $4,077 105
Kosovo $216 103 $4,027 107
Armenia $210 104 $3,869 109
Paraguay $196 105 $5,608 92
Azerbaijan $187 106 $4,218 103
Vanuatu $178 107 $3,159 115
Vietnam $170 108 $2,958 18
Mongolia $165 109 $3,595 110
Swaziland (Eswatini) $162 10 $4,031 106
Bhutan $161 m $3,235 14
Turkmenistan $161 112 $7,248 82
Gabon $158 13 $7,370 80
Morocco $148 14 $3,147 17
Algeria $146 115 $4,080 104
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GDP Per Capita

R3 Current US$ Rank
Iran $142 116 $5,472 93
Bolivia $134 17 $3,389 13
Indonesia $132 118 $3,885 108
Zimbabwe $126 19 $1,527 135
Nicaragua $122 120 $2,156 125
Egypt $117 121 $2,485 122
Cambodia $110 122 $1,448 137
Kenya $110 123 $1,805 131
Laos $92 124 $2,453 123
Kyrgyzstan $80 125 $1,255 141
Papua New Guinea $79 126 $2,755 19
Ghana $78 127 $2,087 126
Solomon Islands $74 128 $2,292 124
Uzbekistan $74 129 $1,900 130
Cote d’lvoire $70 130 $2,067 127
Cameroon $63 131 $1,425 138
Angola $59 132 $4,300 101
India $56 133 $1,981 128
Nigeria $56 134 $1,969 129
Senegal $55 135 $1,361 139
Lesotho $54 136 $1,166 143
Congo, Rep. $53 137 $2,555 121
Myanmar $52 138 $1,177 142
Nepal $51 139 $1,048 145
Zambia $50 140 $1,501 136
Uganda $46 141 $833 147
Rwanda $43 142 $784 150
Timor-Leste $41 143 $1,286 140
Benin $38 144 $1136 144
Mauritania $38 145 $1,759 132
Bangladesh $38 146 $1,564 133
Guinea $37 147 $796 149
Tanzania $30 148 $1,003 146
Pakistan $28 149 $1,544 134
Ethiopia $27 150 $829 148

For more information on the wellness economy data, see the companion GWI report: The Global Wellness Economy:
Looking Beyond COVID (2021). Note: While GWI’s global and regional wellness economy figures include analysis of
218 countries, this table excludes most countries with populations of less than 1 million and/or with a GDP per capita
of less than US$1,000, as well as those with major conflicts or humanitarian crises. Source: Global Wellness Institute
(based on extensive primary research and secondary data sources), IMF World Economic Outlook, October 2021
Edition (GDP data).
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Table 3: Wellness Economy and Tourism as a Percent of GDP (2020)

oNne Overall Tourism
% of GDP as a % of GDP

% of GDP R3 % of GDP Rank
Seychelles 16.8% 1 28.3% 3
Maldives 14.5% 2 55.9% 1
Aruba 11.9% 3 50.1% 2
Costa Rica 1.4% 4 4.2% 54
St. Lucia 9.6% 5 20.3% 6
Panama 9.5% 6 4.6% 48
Belize 9.4% 7 13.1% 1
Philippines 9.1% 8 9.7% 19
Montenegro 9.0% 9 12.8% 12
Zimbabwe 8.5% 10 1.6% 109
Austria 7.4% 1 4.6% 47
Cambodia 7.3% 12 11.2% 15
Ecuador 7.2% 13 5.4% 42
et | naw|
Malaysia 7.2% 15 7.2% 31
Curacao 7.2% 16 14.7% 9
New Zealand 7.2% 17 8.0% 25
Albania 71% 18 1.4% 13
Bahamas 71% 19 19.2% 7
Tunisia 71% 20 3.5% 59
Croatia 6.9% 21 9.0% 21
U.S. Virgin Islands 6.9% 22 22.9% 4
Barbados 6.9% 23 81% 23
Kyrgyzstan 6.8% 24 10.8% 16
Slovakia 6.7% 25 5.0% 45
Georgia 6.5% 26 7.6% 29
South Africa 6.4% 27 2.0% 99
Nicaragua 6.4% 28 1.5% 112
Ukraine 6.4% 29 71% 34
Bosnia Herzegovina 6.4% 30 11% 127
Jamaica 6.4% 31 16.6% 8
Hong Kong 6.4% 32 5.0% 46
Peru 6.3% 33 2.5% 75
Macau 6.3% 34 21.5% 5
Iceland 6.3% 35 9.5% 20
Australia 6.2% 36 4.3% 52
Cyprus 6.0% 37 6.0% 39
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ono Overall Tourism

5 of GDP as a % of GDP

5 of GDP Ra % of GDP Rank
Jordan 6.0% 38 7.2% 33
Japan 6.0% 39 21% 96
Fiji 6.0% 40 13.7% 10
Portugal 6.0% 41 7.3% 30
Sri Lanka 5.9% 42 3.3% 62
Mauritius 5.9% 43 8.0% 26
Vanuatu 5.9% 44 8.1% 24
Greece 5.9% 45 7.1% 35
United Kingdom 5.8% 46 1.4% 116
United States 5.8% 47 3.3% 64
Grenada 5.8% 48 7.0% 36
Canada 5.8% 49 2.3% 81
Kenya 5.8% 50 1.4% 14
Lesotho 5.8% 51 2.4% 78
Germany 5.7% 52 2.9% 68
South Korea 57% 53 1.2% 125
Thailand 57% 54 5.4% 43
Taiwan 57% 55 21% 91
Brazil 57% 56 2.7% 73
Kuwait 5.6% 57 0.3% 146
Finland 5.6% 58 21% 94
Uruguay 5.5% 59 2.3% 86
Uganda 5.5% 60 2.3% 84
Bulgaria 5.4% 61 4.3% 51
Rwanda 5.4% 62 1.7% 106
Moldova 5.4% 63 1.9% 104
French Polynesia 5.3% 64 10.5% 18
Namibia 5.3% 65 2.4% 80
Poland 5.3% 66 21% 92
North Macedonia 5.3% 67 1.4% 17z
Chile 5.3% 68 1.4% 115
Serbia 52% 69 11% 128
France 5.0% 70 4.4% 50
Switzerland 5.0% 71 2.2% 88
Latvia 5.0% 72 1.6% 10
Norway 5.0% 73 2.3% 85
Bhutan 5.0% 74 8.4% 22
Kosovo 4.9% 75 1.3% 122
Slovenia 4.9% 76 2.2% 90
Armenia 4.9% 77 6.1% 38
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ono Overall Tourism

5 of GDP as a % of GDP

5 of GDP Ra % of GDP Rank
Spain 4.9% 78 4.4% 49
Denmark 4.8% 79 1.9% 102
Estonia 4.8% 80 31% 67
Vietnam 4.8% 81 3.2% 66
Italy 4.8% 82 3.4% 61
Turkey 4.8% 83 3.9% 55
Morocco 4.8% 84 3.3% 63
Russia 4.8% 85 0.9% 135
Swaziland (Eswatini) 4.7% 86 1.8% 105
Zambia 4.7% 87 2.0% 98
Sweden 4.7% 88 2.7% 72
Lithuania 4.7% 89 1.2% 123
Malta 4.6% 90 7.7% 28
China 4.6% 91 3.8% 56
Hungary 4.5% 92 2.3% 82
Netherlands 4.5% 93 2.4% 77
Oman 4.5% 94 6.6% 37
Azerbaijan 4.4% 95 2.7% 74
Nepal 4.4% 96 11% 129
Trinidad & Tobago 4.4% 97 5.7% 40
Argentina 4.4% 98 0.7% 140
Czech Republic 4.3% 99 2.4% 79
Algeria 4.3% 100 0.4% 144
Mexico 4.3% 101 7.2% 32
Colombia 4.3% 102 2.2% 87
Bahrain 4.3% 103 10.6% 17
Uzbekistan 4.2% 104 1.2% 124
Bolivia 4.2% 105 2.3% 83
Botswana 4.2% 106 1.7% 108
Cameroon 4.2% 107 3.6% 58
Mongolia 41% 108 2.8% 71
Belarus 41% 109 2.9% 69
Paraguay 3.9% 110 1.3% 121
Romania 3.9% m 0.9% 136
New Caledonia 3.9% 112 2.0% 100
United Arab Emirates 3.9% 13 2.8% 70
Senegal 3.8% 14 1.4% 19
Puerto Rico 3.6% 115 2.0% 101
Kazakhstan 3.6% 116 0.8% 139
Laos 3.6% 17 5.5% 41
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ellne ono Overall Tourism

a % of GDP as a % of GDP

% of GDP Ra % of GDP Rank
Ghana 3.5% 118 11% 130
Singapore 3.5% 19 1.5% 13
Dominican Republic 3.5% 120 5.2% 44
Israel 3.5% 121 21% 93
Myanmar 3.5% 122 4.2% 53
Equatorial Guinea 3.4% 123 1.0% 134
Indonesia 3.4% 124 1.4% 118
Belgium 3.4% 125 2.0% 97
Angola 3.3% 126 0.8% 137
Egypt 3.3% 127 3.4% 60
Solomon Islands 3.3% 128 3.8% 57
Ethiopia 3.2% 129 1.9% 103
Guinea 31% 130 0.4% 143
Timor-Leste 31% 131 0.0% 150
Cote d’lvoire 3.0% 132 0.3% 145
Papua New Guinea 3.0% 133 1.3% 120
Benin 3.0% 134 0.6% 142
India 2.9% 135 3.3% 65
Ireland 2.9% 136 21% 95
Congo, Rep. 2.8% 137 0.2% 148
Tanzania 2.8% 138 2.2% 89
Cuba 2.7% 139 1.5% m
Nigeria 2.7% 140 0.8% 138
Pakistan 2.4% 141 1.0% 131
Gabon 2.3% 142 11% 126
Luxembourg 2.3% 143 2.5% 76
Brunei 2.2% 144 1.0% 133
Mauritania 2.2% 145 0.2% 147
Saudi Arabia 2.2% 146 1.7% 107
Turkmenistan 21% 147 1.0% 132
Bangladesh 1.9% 148 0.2% 149
Qatar 1.9% 149 7.7% 27
Iran 1.4% 150 0.6% 141

Tourism figures include international/inbound and domestic trip expenditures. For more information on the wellness
economy data, see the companion GWI/ report: The Global Wellness Economy: Looking Beyond COVID (2021).

Note: While GWI!’s global and regional wellness economy figures include analysis of 218 countries, this table excludes
most countries with populations of less than 1 million and/or with a GDP per capita of less than US$1,000, as well as
those with major conflicts or humanitarian crises.

Source: Global Wellness Institute (based on extensive primary research and secondary data sources),; IMF World Eco-
nomic Outlook, October 2021 Edition (GDP data);, Euromonitor (tourism data).
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APPENDIX A: WELLNESS ECONOMY
DEFINITIONS

This Appendix provides overall definitions for the wellness economy and its eleven sectors. For more
details on the Global Wellness Institute’s detailed definitions and measurement methodology for individual
sectors, see the companion report, The Global Wellness Economy: Looking Beyond COVID (2021).?

Wellness is the active pursuit of activities, choices, and lifestyles that lead to a state of holistic health.

The wellness economy encompasses industries that enable consumers to incorporate wellness activities
and lifestyles into their daily lives. There are eleven sectors in the wellness economy, as defined below.

Wellness real estate: Expenditures on the construction of residential and commercial/institutional (office,
hospitality, mixed-use/multi-family, medical, leisure, etc.) properties that incorporate intentional wellness
elements in their design, materials, and building as well as their amenities, services, and/or programming.

Physical activity: Consumer spending associated with intentional physical activities performed during
leisure and recreation, including three recreational activity subsectors (sports and active recreation,
fitness, mindful movement) and three enabling subsectors (technology, equipment and supplies, apparel
and footwear).

Healthy eating, nutrition, & weight loss: Includes consumer expenditures on:

1. Vitamins and dietary supplements (including herbal/traditional products) and sports nutrition
products.

2. Weight loss/management products and services, including: packaged foods/beverages specifically
positioned to target weight management; over-the-counter supplements and remedies targeting
weight management (e.g., meal replacement or nutritional supplement drinks, non-prescription
weight-loss drugs and supplements); and weight loss services and programs (e.g., physical or online
dieting centers, workshops, counseling; nutritionists and dieticians).

3. Healthy-labeled foods and beverages, which encompasses a wide variety of processed
and packaged foods and beverages that are specifically positioned, marketed or labeled
with health and wellness claims, including low-sugar/low-fat/low-carb products; fortified/
functional products with added nutrients (e.g., calcium, omega-3); products that are “free
from” gluten/lactose/diary/meat (e.g., plant-based alternatives, meat substitutes); products
marketed as “naturally healthy” (e.g., high fiber, fermented, nuts/seeds); and organic products.

2Yeung, O. and Johnston, K. (2021). The Global Wellness Economy: Looking Beyond Covid. Miami, FL: Global Wellness Institute. https:/
globalwellnessinstitute.org/industry-research/the-global-wellness-economy-looking-beyond-covid/.
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Mental wellness: Encompasses consumer expenditures on four categories of mental wellness-related
products, services, and experiences: 1) self-improvement; 2) meditation and mindfulness; 3) brain-boosting
nutraceuticals and botanicals; and 4) senses, spaces, and sleep.

Workplace wellness: Includes expenditures on programs, services, activities, and equipment by employers
aimed at improving their employees’ health and wellness. These expenditures aim to raise awareness,
provide education, and offer incentives that address specific health risk factors and behaviors (e.g., lack
of exercise, poor eating habits, stress, obesity, smoking) and encourage employees to adopt healthier
lifestyles.

Public health, prevention, & personalized medicine: Includes expenditures on medical services that focus
on treating “well” people, preventing disease, or detecting risk factors - for example, routine physical
exams, diagnostic and screening tests, genetic testing, etc. Personalized health uses advanced diagnostic
tools for individual patients (including genetic, molecular, and environmental screening and analysis) to
provide tailored approaches for preventing disease, diagnosing and managing risk factors, or managing
and treating conditions.

Traditional & complementary medicine: Encompasses expenditures on diverse holistic, traditional,
indigenous, and mentally- or spiritually-based healthcare and lifestyle practices, systems, services, and
products that are not generally considered to be part of conventional medicine or the dominant health care
system - including homeopathy, naturopathy, osteopathy, chiropractic, acupuncture, Traditional Chinese
Medicine, Ayurveda, Unani medicine, energy healing, traditional/herbal remedies and supplements,
etc. The nomenclature for this sector is evolving alongside growing consumer adoption of traditional/
indigenous, complementary, alternative, and integrative medical practices outside of the conventional/
Western medical system.

Personal care & beauty: Includes consumer expenditures on beauty and salon services (excluding spas);
skin, hair, and nail care services and products; cosmetics, toiletries, and other personal care products;
dermatology; prescription pharmaceuticals for skin care; as well as products and services that specifically
address age-related health and appearance issues, such as cosmetics/cosmeceuticals for skin/face/body
care, hair care/growth, and pharmaceuticals/supplements that treat age-related health conditions.

Wellness tourism: The aggregation of all expenditures made by wellness tourists - primary and secondary,
international and domestic - including spending on lodging, food and beverage, activities and excursions,
shopping, and in-country transportation.

Spas: Aggregates the revenues of different types of spa facilities, including day/club/salon spas, hotel/
resort spas, destination spas and health/wellness resorts, medical spas, thermal/mineral springs spas,
cruise ship spas, and other types.

Thermal/mineral springs: Encompasses the revenues of business establishments associated with the

wellness, recreational, and therapeutic uses of water with special properties, including thermal water,
mineral water, and seawater.
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APPENDIX B: ACKNOWLEDGEMENTS

Measuring the size of the global wellness economy is a massive endeavor that requires research, data,
expertise, and insights in eleven sectors across all regions/countries of the world. This update was made
more complicated by COVID-19, which upended markets and businesses models in all sectors, shifting
consumer behavior and challenging many assumptions we held before the pandemic. The authors want
to give special thanks to Victor Koo and Teresa Dai of Tianren Culture for providing research assistance
in multiple sectors for the vast Chinese wellness market. We appreciate Tomonori Maruyama of Mitsui
Knowledge Industry Co. for his help in accessing and analyzing data in the Japanese spa, hot springs, and
hospitality sectors. We thank Mary Imboden for computing special workplace wellness data for us using
the HERO Scorecard, and Sara Karerat of the Center for Active Design for sharing global data on healthy
buildings. Vicky Nash conducted an informal survey of U.S. hot springs to inform our research, and Melissa
Rodriguez kindly shared IHRSA research reports that contain invaluable information on the global fithess
market. We also thank Lynne McNees and Crystal Ducker of ISPA for sharing their data on the U.S. spa
industry with us.

This study also benefited enormously from the virtual events conducted by the Global Wellness Summit,
including the Wellness Sector Spotlight and the Wellness Master Class series, as well the Global Wellness
Institute’s series, Q&A with Beth McGroarty, in which wellness entrepreneurs and thought leaders shared

business insights, experiences, and wisdom throughout the pandemic.

The authors are indebted to the many industry leaders and experts who generously imparted market
knowledge and insights through research interviews.

Gerry Bodeker, Member, Green Templeton College, University of Oxford, United Kingdom
Charles Davidson, Co-Founder, Chairman, and Creative Director, Peninsula Hot Springs, Australia
Helen Foster, Principal, Foster Strategy LLC, United States
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Joanna Frank, President and CEO, Center for Active Design, United States

Sara Karerat, Director for Applied Research, Center for Active Design, United States
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Maria Grudina, Founder, First Line Health Care Resort, Russia

Mark Hennebry, Director at CP Holdings, Chairman of Ensana Health Spa Hotels, and Vice Chairman of
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Partner of South China Media, China
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Loraine Hawkins, Governor, The Health Foundation, United Kingdom
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Sara Johnson, Senior Research Fellow, Health Enhancement Research Organization (HERO), United States
Franz Linser, Linser Hospitality, Austria
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INDUSTRY RESEARCH SPONSORS

BIOLOGIQUE
RECHERCHE

Natuia Bissé

Barcelona

BIOLOGIQUE RECHERCHE

As a firm believer in Global Wellness Institute’s mission to empower
health and wellness worldwide, Biologigue Recherche is proud to
support their research on improving the quality of life of each human
being. Biologique Recherche has always been committed to R&D
and education, which we feel is the only way to offer unique, highly
personalized and result-driven treatments to our guests. The products
and treatments are available in over 70 countries worldwide. Our goal
is to always build meaningful, healthy and long-lasting partnerships
and relationships with our employees, spa partners, clients and
beyond. Visit: www.biologique-recherche.com

NATURA BISSE

Natura Bissé is a globally renowned luxury skincare company.
Founded in Barcelona, the brand has held the position as a leader in
beauty and innovation for more than 40 years. The constant pursuit
of excellence has led Natura Bissé to receive numerous awards,
including being the only brand in the world to receive the recognition
of “World’s Best Spa Brand” four times in a row. With a presence
in 40 countries, Natura Bissé continues to expand around the world
throughout the most distinguished luxury retailers and best-in-class
spas. Visit: www.NaturaBisse.com

CORC YOGA

Corc Yoga is the creator of the world’s first rubber free 100% cork yoga
mat. While traveling abroad in the cork region of Portugal, founder
Christine Moghadam was inspired by the inherent eco-consciousness
of the cork material and built a brand rooted in the cork farmer’s
commitment to sustainable and ethical business practices. The heart
of Corc Yoga brings together an emphasis on travel, self-care and
community through holistic retreats designed to promote profound
inner healing and sustainable tourism. Promoting wellness from head
to toe, Corc Yoga proudly gives back to their mental health partners
locally and abroad. Visit: www.corcyoga.com

The Global Wellness Economy: Country Rankings - February 2022 | 41



KOHLER

S PA.

MINDBODY

42 | Global Wellness Institute

KOHLER

Your very own way to well begins in the Village of Kohler, Wisconsin
(US), a welcoming community with the only five-star experiences
in the state. Guests escape here to enjoy world-class yoga, indoor
cycling, the Kohler Waters Spa, 500 acres of unspoiled wilderness,
tranquil gardens and miles of biking paths. Destination Kohler
features unmatched hospitality and a variety of accommodations
with countless, authentic opportunities to connect to a higher sense
of physical, emotional and personal wellness. With locations in St.
Andrews, Scotland, as well as Kohler, Green Bay and Chicago in the
US, the Kohler Waters Spa invites guests to discover water in a whole
new way and find new depths of relaxation and rejuvenation. Visit:
www.DestinationKohler.com

MINDBODY

MINDBODY is the leading technology platform for the fitness, beauty
and wellness services industries. Local entrepreneurs worldwide
use MINDBODY’s integrated software and payments platform to
run, market and grow their businesses. Consumers use MINDBODY
to find, engage and transact more easily with fitness, wellness and
beauty providers in their local communities. For more information
on how MINDBODY is helping people lead healthier, happier lives
by connecting the world to fitness, beauty and wellness, visit www.
mindbodyonline.com.

OSTEOSTRONG

OsteoStrong is a biohack that helps you strengthen the foundation
of your body - the skeletal system. The skeletal system is arguably
one of the most critical systems of the human body. By implementing
Osteogenic Loading to strengthen it, many experience improved
bone density, posture and balance plus less joint and back pain.
OsteoStrong Centers are opening worldwide for people of all ages
and levels of activity. For locations and franchising opportunities
please visit www.osteostrong.me.



RANCHO RANCHO MISSION VIEJO

MISSION Rancho Mission Viejo, a 23,000-acre master planned community
in south Orange County, California, was intentionally developed

VIEJO on a foundation of wellness. The Ranch promotes living well with
incomparable access to nature, amenities, people and programs that
make pursuing all dimensions of wellness a part of every age and
stage of life. The land is our brand - 17,000 acres of it are permanently

preserved through the Reserve at Rancho Mission Viejo, ensuring it
remains so, forever. Visit: www.ranchomissionviejo.com

TECHNOGYM
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The Wellness Company

Technogym is a world leading brand in products and digital
technologies for fitness, sport and health for wellness. Technogym
offers a complete ecosystem of connected smart equipment, digital
services, on-demand training experiences and apps that allow
every single end-user to access a completely personalized training
experience anytime and anywhere: at home, at the gym, on-the-go.
Over 50 million people train with Technogym in 80,000 wellness
centers and 500,000 private homes world-wide. Technogym has
been an official supplier to the last eight Olympic Games and it's a
brand of reference for sport champions and celebrities all over the
world. Visit: www.technogym.com

UNIVERSAL COMPANIES

. Founded in 1982 by Marti Morenings, Universal Companies is the

U nive rsal leading single-source supplier to more than 56,000 spa professionals

Ompaﬂlesm in 47 countries. Continuously innovating, Universal has developed

~ a robust educational platform, exclusive brand partnerships, and

customer retail strategies. Spa development and expansion are

core components of our service offerings. With innovative wellness

equipment becoming increasingly important to spa operations,

our team researches and develops the latest technologies and

seamlessly integrates them into new or existing operations. Visit:
www.universalcompanies.com
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ACCESS CORPORATE GROUP

Access Corporate Group (ACG) is an innovative, comprehensive
brand management company with a global business ecosystem that
ensures end-to-end connection between brands and consumers.
Equipped with a holistic approach to brand development, marketing
and distribution, Access connects millions of consumers around the
globe to a selection of premium wellness, beauty, and lifestyle brands.
Our business approach is rooted in a genuine desire to fulfil our
mission at each step. For our customers, entrepreneurs and brands,
we consistently deliver on a commitment to make “Everyday Better
Life.” Visit: www.accesscorporate.com

CARILLON MIAMI WELLNESS RESORT

Located along the pristine shores of Miami Beach, Carillon Miami
Wellness Resort welcomes guests to a world-class wellness
experience. Discover “wellness your way,” as the resort is home to the
largest award-winning spa on the Eastern Seaboard (70,000 sq. ft.)
with a cutting-edge touchless wellness division and a curated team
of gifted practitioners and Board-Certified physicians. Carillon offers
a wide range of facilities including a thermal therapies, fitness, and
health services for relaxation and advanced healing all working in
harmony. Carillon is a member of The Leading Hotels of the World, is
ranked as the Best Wellness Retreat in Florida by World Spa Awards
2021 and is committed to the highest standards in health and safety
as a Sharecare Health Security VERIFIED® with Forbes Travel Guide.
Visit: www.carillonhotel.com

ANTHONY J. DIGUISEPPE AIA RIBA

DiGuiseppe Architecture & Interior Design specializes in integrating
architectureanddesigntoprovidebeautifulandaestheticenvironments
that stimulate health and longevity by creating calming spaces and
simultaneously strengthening the mind and social consciousness.
DiGuiseppe is the author of numerous articles and has lectured on
the effect and definition of “Wellness Architecture” at the Global
Wellness Summit. DiGuiseppe’s projects and collaborations include
visionary companies such as WTS International, Exhale, Woodstock
Integrated Health and most recently East Hampton Naturopathica
Holistic Health. The firm has won acclaim in publications including
American Spa, European Spa, Vogue, Hospitality Design and Interior
Design. Visit: www.diguiseppe.com



® FITWEL
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.== I We Fitwel is the world’s leading certification system committed to

building health for all®. Generated by expert analysis of 5,600+
academic research studies, Fitwel is implementing a vision for a
healthier future where all buildings and communities are enhanced
to strengthen health and wellbeing. Fitwel was originally created
by the CDC and the US General Services Administration. The CDC
remains the research and evaluation partner for Fitwel. The Center
for Active Design, a global not-for-profit organization, was selected
as the licensed operator of Fitwel, charged with expanding Fitwel to
the global market. Visit: www.fitwel.org

HILTON

°
Hllton Hilton is a leading global hospitality company with a portfolio of 18

world-class brands comprising more than 6,700 properties and more

than 1 million rooms, in 122 countries and territories. Dedicated to
fulfilling its founding vision to fill the earth with the light and warmth
of hospitality, Hilton has welcomed more than 3 billion guests in its
more than 100-year history, earned a top spot on the 2021 World’s
Best Workplaces list, and was named the 2020 Global Industry Leader
on the Dow Jones Sustainability Indices. Visit newsroom.hilton.com
for more information and connect with Hilton on Facebook, Twitter,
LinkedIn, Instagram and YouTube. Visit: www.hilton.com

THE JOHN W. BRICK MENTAL HEALTH FOUNDATION

A |
'”m””l The John W. Brick Mental Health Foundation is changing the way the
world treats mental health. Our purpose is to integrate salutogenic

JOHN W. BRICK approaches, such as exercise, nutrition and mind-body practices, into

MENTAL HEALTH

FOUNDATION treating mental illness and promoting mental wellness. We do this

by funding and promoting evidence-based research on how exercise,
nutrition and mind-body practices benefit mental health resilience,
supporting initiatives that integrate evidence-based holistic
approaches into mental healthcare, and serving as a collaborative
hub for an array of partners to advance a roadmap for an integrated
approach to mental healthcare. Visit: www.johnwbrickfoundation.org
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OCTAVE

OCTAVE Institute is a platform to help people find clarity, harmony
and a new level of consciousness and freedom. It is comprised of
SANGHA Retreat, an innovative, fully immersive health and wellness
retreat in Suzhou, China, that combines Eastern philosophies with
Western science; AITIA Institute, which powers the organization
programs at OCTAVE Institute; THE VILLAGE, a live-work-learn
community for personal and communal learning, executive retreats,
conference, summits and festivals and THE LIVING ROOM, an urban
wellness community center in Shanghai. OCTAVE Institute provides
in-person and virtual experiences that encourage guests to further
discover the world through collaboration and connectedness. Visit:
www.octaveinstitute.com

RAKXA WELLNESS AND MEDICAL RETREAT

Located on Bangkok’s preserved ‘Green Lung,’ an emerald oasis
nestled along the Chao Phraya River, RAKxa Fully Integrative Wellness
& Medical Retreat delivers tailored wellness programs designed by
world-class medical doctors and traditional healing experts. This
ground-breaking enhanced wellness retreat is the first of its kind
in Thailand and promises a fully transformative experience through
personalized three to fourteen day programs with long-term health
goals in mind. RAKxa’s programs include YOUR DNA, Long-Covid,
Immunity Boosting, Detox, De-Stress, GUT Health, Mobilisation,
Weight Management, Facial & Body Solution and a Discover RAKxa
program. Visit: www.rakxawellness.com

SERENBE

Serenbe’s biophilic community model is a place of meadows and
forests, organic food and architecturally beautiful homes connected
by miles of nature trails. Wellness offerings include a swim club, fitness
center, indoor cycling with Peloton bikes, yoga studio and Pilates,
plus Eastern and Western medical offices with plans for a world class
destination hotel and spa, and nature-focused independent and
assisted living homes. Serenbe is a weekend getaway destination, a
“must see” for travelers, as well as a prominent residential address.
Stay for the weekend at the idyllic Inn at Serenbe, the new Portal
wellness retreat, in luxurious guest houses or find your dream home
for full-time living. The best reason to live here is the life here. Visit:
www.serenbe.com



SIX SENSES
o

o " ] Six Senses Hotels Resorts Spas are discovered in some of the world’s
) o o most beautiful places. They are synonymous with a unique style-
authentic, personal and sustainable, and in harmony with individual
SIX SENSES surroundings; local, yet in tune with the wider world. They are intimate,
offering an emotionally intelligent approach to anticipative service,
which supports delightful and unexpected surprises. Crafted guest
experiences stimulate, energize and revitalize the human spirit; spa
and wellness programming is all pervasive. All aspects of Six Senses’
operations, including the Evason brand, embrace these values, which
define the brand and the enduring Six Senses mission: To help people
reconnect with themselves, others and the world around them. Visit:
WWW.Sixsenses.com

=~ STRATA

\

— STRATA Integrated Wellness and Spa at Garden of the Gods Resort
STRATA and Club is where self-care and healthcare become one. Through
oy arECEATED e e oh s the disciplines of Med, Body, and Fit, we have realized dreams and
passions to create an innovative, fully integrative and personalized
Concierge Wellness Experience immersed in nature. Here, patients and
providers are partners. Health, medicine and care are all accessible.
And the best techniques of Eastern practices and Western sciences
blend to produce a holistic approach to health, healing, hospitality
and happiness. Patient success stories and transformed lives
motivate us to bring answers and inspiration, as well as possibilities
and discoveries, to the world of health and wellness. Visit: www.
STRATAwell.com
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