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Terminologies

• Spa and Wellness

• Medical Tourism

• Hot springs and thermal bathing

• Kur























Terminologies



Global Wellness Tourism

Wellness tourism: enhancing the personal well-being. (Global 
Wellness Institute and Stanford Research Institute 

International)

Primary purpose wellness tourists: wellness is the sole 
purpose for destination choice.

Secondary purpose wellness tourists: any type of trip 
including wellness.

Source: http://www.globalspaandwellnesssummit.org/index.php/spa-industry-resource



Global Wellness Tourism

• International wellness tourism: wellness tourists 

visiting from abroad

• Domestic wellness tourism: wellness tourists traveling 

within their own country’s borders

Definitions



Global Wellness Tourism

• The wellness tourism industry estimated to be $ 

494,000,000,000 (Billion) in 2013

• 12.7% increase in 2012

• Wellness tourism accounts for 14.6% of tourism 

expenditures in 2013

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

• Growth rate for overall tourism from 2012-2013 = 7.3%

• Growth rate for wellness tourism = 12.7%, Wellness tourism is 
growing much faster 

• 586.5 Million wellness trips in 2013 (domestic and 
international)

• Wellness tourism accounts for 6.2% of domestic and 
international tourism trips 2013

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

• Europe = largest wellness tourism region in regards to
trips

• North America = largest wellness tourism region in 
regards to expenditures

• Asia-Pacific region = third largest region in regards to
trips and expenditures

• Wellness tourism growing fastest in Africa, Middle East 
and Asia



Global Wellness Tourism

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

• Secondary wellness tourists account for 87% of trips and

87% of expenditures in 2013

• Domestic wellness tourists account for 84% of wellness

tourism trips and 69% of expenditures in 2013

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

Wellness tourists tend to be wealthier than typical tourists

• International wellness tourists spent $ 1,639 per trip in 

2013 (59% higher than average tourist)

• Domestic wellness tourists spent $ 688 per trip (159% 

higher than average domestic tourist)

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



Global Wellness Tourism

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



National and International Spa Markets

• European consumers: long tradition of bathing, sauna, 

thalassotherapy etc.

• Also probably the largest source market for international 

wellness travel

• Not likely to travel overseas for healthcare (availability of 

medical care)



National and International Spa Markets

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



National and International Spa Markets

Source: SRI International, The Global Spa & Wellness Economy Monitor, 2014



National Health Systems

• History

• Geography

• Size of country/nation

• Cultural values

• Economic necessities



National Health Systems

• Germany

• United States of America

• United Kingdom



Pension Funds

• Rate of emplyoment

• Health of employees

• Qualification of employees

• Germany: After eight months of employment a three

week rehabilitation has paid off



Pension Funds
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Healthy Communities

How to create a demand for prevention?

• Politics (of public health)

• Science

• Economics

• Education!



Healthy Communities

Trinkhalle Bad Sulza



Healthy Communities

Graduation house Bad Orb



Healthy Communities

Spa gardens Bad Homburg



Healthy Communities

Trinkhalle Baden-Baden



Healthy Communities

Spa gardens Bad Lauchstädt



Healthy Communities

Toskana Therme and graduation house Bad Orb



Healthy Communities

Inhalation house Bad Sulza





Thank you for your attention! ☺

www.toskanaworld.net

www.marionschneider.com


